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● Submit questions in “Q&A” as we go

● This session will be recorded, and you will have access to the recording 
and presentation deck following the webinar

● If you have any additional questions, please reach out to 
support@thegivingblock.com 

Housekeeping

mailto:support@thegivingblock.com


Section One

Understanding the 
Donor Landscape



Crypto Donor Demographics

General Demographics of Crypto HODLers

● 70% male, 30% female 
● 58% are aged under 34 
● 82% have a Bachelor’s degree or higher 
● Average income of $111K
● 83% of millennial millionaires own 

crypto

Crypto Donors

● Average Age: 30 
● Average Gift Size: $10,450
● Average Income: $110k 

*HODL -Slang term for “holding” onto a cryptocurrency rather than selling it. Derived from a misspelling of “hold.” 



Stock Donor Demographics 

A Gallup survey in May 2023 showed that 58% of Americans surveyed, 

reported they own stock - up from 56% in 2021 and 55% in 2020

84% 82% 67%
Adults in households 
earning $100,000 or 

more

Those with a 
postgraduate 

education 

Adults between the 
ages of 30 and 64

Source

https://news.gallup.com/poll/266807/percentage-americans-owns-stock.aspx


DAF Donor Demographics 

1.2 M+ $182K $45.7 B
DAF accounts in 

the US
Average DAF 
account size

Grants from 
DAFs in 2021

Individuals, families, or groups can contribute to their DAF account and then advise 
the DAF provider how the money is invested & given out via grants to nonprofits. 

Donor can indicate if gift is unrestricted or designated to a specific 
cause /program.



Why Does it Matter



Section Two

Key Components of an 
Effective Email Campaign 



Choose Your Integration Path

Highlight Crypto, Stock & 
Donor-Advised Funds (DAFs) In An 

Existing Email Campaign 

Create a New Dedicated Crypto, Stock 
& Donor-Advised Funds (DAFs) Email 

Campaign 



But First……..
Always Begin With Donor Segmentation

Consider:

● Giving Patterns
○ Amounts
○ Frequency

● Major Donors
● Demographics
● Donor Motivation/Interests
● Goal of the Donor Communication



Highlighting Within An 
Existing Campaign

1

2

Identify the existing email and/or campaign for integration
● Capital campaign
● Major gifts
● Targeted young donor email
●  Corporate sponsor engagement 

Determine how you will highlight crypto, stock and/or DAFs
● Include a blurb in the body of your email
● Add a “P.S.” in your footer
● Feature within the design components (header, footer, icons)  



Crafting a New Dedicated Campaign

1 Donor Segmentation

2 Clear & Compelling Subject Lines

3 Persuasive Email Copy that Ties to Your Nonprofits Mission

4 Effective Call-to-Actions (CTA’s)

5 Mission & Impact 

6 Design for Maximum Engagement

7 Frequency, Timing, Metrics

🧠 Pro Tip:
Leverage 
A/B Testing 
to find your 
“right” 
formula



Section Three

Peer Examples of Success



Denver Zoo Conservation Alliance 

Adding crypto, stock 
and DAFs as a “giving 

option”



Make-A-Wish International 

TEXT



Make-A-Wish International 



Save the Children

**Names have 
been changed 
to protect 
identities



Save the Children

https://hodlhope.org/home
https://hodlhope.org/home
https://hodlhope.org/home
https://hodlhope.org/home


Section Four

Your Email Templates & Assets



Your Email 
Fundraising 
Resources

https://thegivingblock.com/updates/brand/email-fundraising-resources/#!
https://thegivingblock.com/updates/brand/email-fundraising-resources/#!
https://thegivingblock.com/updates/brand/email-fundraising-resources/#!
https://thegivingblock.com/updates/brand/email-fundraising-resources/#!
https://thegivingblock.com/updates/brand/email-fundraising-resources/#!


https://thegivingblock.com/updates/brand/email-fundraising-resources/#!
https://thegivingblock.com/updates/brand/email-fundraising-resources/#!


When to Use: Year-round in your donor 
email campaigns

How to Use: Use templates as a 
dedicated non-cash email or as an 
add-on to your existing communications

What’s Included:
● Best practices
● Crypto, Stock and DAF email 

templates

EFFECTIVE EMAIL CAMPAIGNS: INFORMING DONORS ABOUT 
CRYPTO, STOCK AND DAF

Find this resource in your Knowledge Base

https://learn.thegivingblock.com/knowledge/effective-email-campaigns
https://learn.thegivingblock.com/knowledge/effective-email-campaigns


HEADER

Customizable Design Assets

BANNER

FOOTER

https://thegivingblock.com/updates/brand/email-fundraising-resources/#!
https://thegivingblock.com/updates/brand/email-fundraising-resources/#!
https://thegivingblock.com/updates/brand/email-fundraising-resources/#!
https://thegivingblock.com/updates/brand/email-fundraising-resources/#!
https://thegivingblock.com/updates/brand/email-fundraising-resources/#!
https://thegivingblock.com/updates/brand/email-fundraising-resources/#!


EMAIL ICONS GIVING FLOWS
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