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● Submit questions in “Q&A” as we go

● This session is being recorded and will be shared following the 
webinar

● We will have a dedicated time at the end for questions and 
discussion - so be sure to stick around until the end

Housekeeping



Market Update
Section One
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2024: Crypto Market Outlook for Nonprofits Report

Report Highlights

● In 2023 (YTD), Bitcoin is up more than +100%, outpacing many 
major indexes and high-growth stocks

● Crypto’s global user base has continued to grow. Users have 
more than doubled during the bear market.

● 52% of Fortune 100 companies have crypto, blockchain or 
Web3 initiatives. 

● S&P is up 15% on the year (Double the 7%~ annual ave.)

● Shift4 ($FOUR) Stock up 25% YTD (Parent Company)

As we prepare for a new “bull market”, it’s the perfect time for 
nonprofits to unlock crypto donors in their audience.

Read the Report

https://go.thegivingblock.com/hubfs/2024%20Crypto%20Market%20Outlook%20Report%20for%20Nonprofits/2024%20Crypto%20Market%20Outlook%20for%20Nonprofits%20-%20The%20Giving%20Block.pdf?utm_campaign=MPI&utm_source=hs_email&utm_medium=email
https://go.thegivingblock.com/hubfs/2024%20Crypto%20Market%20Outlook%20Report%20for%20Nonprofits/2024%20Crypto%20Market%20Outlook%20for%20Nonprofits%20-%20The%20Giving%20Block.pdf?utm_campaign=MPI&utm_source=hs_email&utm_medium=email


Crypto Giving Tuesday 
Update

Section Two
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Donation Highlights

$331,936.01
Total Amount Raised for 
CGT 2023 across all 
donation methods 
including stock pledges

Crypto Giving Tuesday Gift Breakdown

Largest Donation YTD: $690k 
Total Donations YTD: 18,000+ 



Year over Year: #CryptoGivingTuesday
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$113,124.44 $331,936.01

2022

2023
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Remember, We’re Just Getting Started!

98%2%

   12/31



2022: Actual
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$113,124.44

$5,001,145.33

Year End



2023: Hypothetical
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$331,936.01

$16,596,800.50

Year End



Match Update
Section Three
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2023 Giving Season Match Offers 
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2023 Giving Season Match Offers (cont.) 

💡Knowledge Base Article: Match Messaging - How to Reach Donors

● Weekly $1,000 Crypto Donation
● Weekly $1,000 Stock Donation
● Weekly $1,000 DAF Donation



16

Week 1 Founders Fund Winners

1. $1,000 Crypto - Guide Dogs for the Blind

2. $1,000 Stock - Hope for Paws

3. $1,000 DAF - HopeWest

Don’t Forget! You will only receive a donation if we can find your 
giving page on your website. And yes, these donations are eligible 
for matching funds. 



Final Weeks Countdown:
Acceptance Strategy

Section Four
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Are Your Doors Open to Donors?

<5%
of our clients currently have discoverable 
and usable Crypto,  Stock & DAF giving 
options on their site.
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Are Your Doors Open to Donors?

1 hour 22 minutes
How long it took me to find these options on three client 
sites, and send donations.
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Are Your Doors Open to Donors?

TheGivingBlock.com
If you don’t have an easy way for donors to give, and you 
can’t create new pages during the year-end sprint - 
don’t worry! Simply link out to your profile on The Giving 
Block for now. We can help you setup awesome pages 
when you’ve got time in January 2024.



Final Weeks Countdown:
Fundraising Strategy

Section Three
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Your End of 
Year Timeline



Universal Strategies



Begin with Gratitude
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The Best Reward is Knowing You Matter

At work, in relationships, and in giving, the best reward you can receive is the 
acknowledgement that your contributions mattered. When generosity becomes a 
transaction, not a relationship, it’s over.

The reward for good work shouldn’t just be more work.

The reward for generosity shouldn’t be another ask.

Tell me why my last gift mattered, and why this one matters more.
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End of Year Key Action Items

Simple Emails to Send Now Through December 31

   Starting with Gratitude and Storytelling (What we’ve accomplished because of people like YOU.)

   Tax Deadline - Asset Focus, Driving Annual Urgency (Why now?)

    Impact Focused Update and Emotional Appeal (What we can accomplish together.)

💡Best Practice: Optimize your unique donation pages on your website, 
second best for this year: link to your profile on The Giving Block



Match Motivation
Donor Kickoff
When you’re sending that email to your donor-base letting them know that crypto, stock 
and DAF are options for them, tell them that the first $1k you raise in each category will 
earn you an extra $1k each. It’s a small thing that adds urgency to the appeal, and gets 
the giving started.

Grand Prize Excitement
If you want something to spice up your Call to Action, consider mentioning the grand 
prize opportunities. “We’ve got a shot at winning an extra $45K in crypto stock and DAF if 
our donors give generously. Help us win!”

*REMEMBER*: You don’t have to mention the match at all. When you feel like adding it will 
get your donors excited, add it in. When you feel like it’s a distraction from a bigger 
fundraising goal or other messaging, leave it out. It’s a tool, but it’s not the only tool!



Empowering Your Existing Donors

Segment Your Donor List
a. Past/Current crypto, stock, DAF donors
b. Age range
c. Board members & volunteers
d. Major donors & planned giving prospects
e. Lapsed donors, etc. 

Communicate with Donors Regularly 
a. Share your Giving Tuesday impact & gratitude
b. Talk about the TGB match offers
c. Emphasize year end and tax deadlines as an incentive of giving
d. Have a voice on all of your platforms - Website, email, social, blogs, direct mail, etc. 
e. Give them the opportunity to impact your mission in new ways

i. Ex: Peer to Peer fundraisers
ii. Included on your platform

💡Strategy Tip: In emails, add a 
“P.S.Did you know we have new 
innovative and tax advantageous 
ways to give? Consider making a gift 
today to help us reach our mission 
through a crypto, stock, or donor 
advised fund donation”.

You’ll find more crypto, stock and DAF donors in your CRM than on twitter.
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Integrate Before You Create



Method-Specific Strategies
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Strategy Highlight: Email Appeal

How DRC Gets It Right

● Targeted to specific donor 
audience

● Past impact review made 
possible by audience  

● Leads with gratitude

● Direct appeal and button to 
donate pops in email
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Strategy Highlight: Social Appeal

How Upbring Gets it Right

● Targeted to crypto donors

● Hashtags used appropriately  

● Clear fundraising goal 

● Tax-incentivized language

● Links directly to crypto giving 
page
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Strategy Highlight: Optimized Giving Pages

How American India 
Foundation Gets it Right

● Individual pages for 
Crypto, Stock and DAF

● Easy to find from main 
website

● Default giving option 
matches page giving

● Mobile optimized



Strategy Highlight: Crypto Impact Graphic

How Operation Broken Silence 
Gets It Right

● Convey impact already 
provided by donor group

● Customize the ask specifically 
for crypto donors 

● Mission-centric and impact 
driven

● Highlight programmatic work 

https://operationbrokensilence.org/donate-crypto
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Stay Engaged and Use Your Resources
Continue to Join Our Upcoming Support Office Hours 
● December 4th  @ 1:30PM EST - Thanking Donors
● December 15th  @ 1:00PM EST - Social Media Impact Statements 

Read Your Modern Philanthropy Insider
● Your weekly all client communication that hits your inbox every Tuesday afternoon

Reach out to support@thegivingblock.com with any questions
● Also, contact Support if you or a colleague needs login access to the Knowledge Base or 

Donations Dashboard

Stay Engaged on Social
● Twitter Facebook
● YouTube LinkedIn
● Instagram Discord

💡 Engagement Tip - Don’t forget to tag or 
use #TheGivingBlock so our team can help 
amplify your organization 

mailto:support@thegivingblock.com
https://twitter.com/TheGivingBlock/
https://www.facebook.com/TheGivingBlock/
https://www.youtube.com/channel/UCD-LGqL7exKw3OgLuGkHA9Q
https://www.linkedin.com/company/thegivingblock/mycompany/
https://www.instagram.com/thegivingblock/
https://discord.com/invite/kuxxCtEmTe
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Resource Reminder
Leverage your End of Year Toolkits to maximize your fundraising success!

What’s Inside?
➔ Audit & Improve Giving Experience 
➔ Year-End Calendar 
➔ Match Dollars
➔ Updated Product Suite
➔ Fundraising & Marketing Strategy
➔ Custom Content via ChatGPT

https://7741744.fs1.hubspotusercontent-na1.net/hubfs/7741744/EOY%20Toolkit%202023/(2023)%20EOY%20Toolkit%20Pt.%202%20%20Fundraising.pdf
https://7741744.fs1.hubspotusercontent-na1.net/hubfs/7741744/EOY%20Toolkit%202023/(2023)%20EOY%20Toolkit%20Pt.%202%20%20Fundraising.pdf
https://7741744.fs1.hubspotusercontent-na1.net/hubfs/7741744/EOY%20Toolkit%202023/(2023)%20EOY%20Toolkit%20Pt.%201%20Readiness.pdf
https://7741744.fs1.hubspotusercontent-na1.net/hubfs/7741744/EOY%20Toolkit%202023/(2023)%20EOY%20Toolkit%20Pt.%201%20Readiness.pdf


Q & A
Section Six



Demos - Tax Calculator & 
ChatGPT

Appendix
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When you donate appreciated crypto or 
stock in the U.S., you typically avoid paying 
state and federal capital gains tax, enabling 
the charity to receive the full amount (rather 
than an after-tax remainder). The difference 
can often exceed 30%—a huge difference for 
you and the charity you support.

Use this calculator to estimate the tax 
benefits of crypto and stock donations you 
make through The Giving Block.

Donor Tax Calculator (NEW!) 
Demo

Test it for yourself here

https://thegivingblock.com/tax-benefit-calculator-for-crypto-and-stock-donations/
https://thegivingblock.com/tax-benefit-calculator-for-crypto-and-stock-donations/
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Prompts Found In Your EOY Toolkit
● After Giving Tuesday Prompt (Email)
● Crypto & Stock - There’s Still Time (Social)

But don’t stop there! Get creative and build  your own inputs to use in 
ChatGPT
● Compose 31 days of Twitter social media posts (character limit = 125) 

for [ORG NAME] motivating donors to make a crypto, stock or DAF 
donation before December 31 to reach the nonprofits mission. Include 
the donation URL [URL LINK] in each post.

● Create a nonprofit social media content calendar for the month of 
December 2023 for [ORG NAME]

Create Custom Content (ChatGPT) 
Demo

Step by step video guide here

https://chat.openai.com/
https://youtu.be/d-eEcYgQJLk

